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Why do you need a website?

= A level playing field — The Internet has become “the great equalizer”
when it comes to websites, because even the smallest business can “look
as good” as the biggest business.

= Your online brochure — A website is an important tool for any business.
It is effectively your online “brochure.” At the very least, a website should
offer an overview of the products and services offered by your business
and how your customers can do business with you.

< Your biggest advertisement - Your website should be considered as
potentially the biggest ad you will ever create — your online “billboard”!
So don’t underestimate the power of your website as a marketing tool.
No other tool can potentially offer you more exposure for more time, and
when you compare the costs of developing and maintaining a website,
it is not that much compared to other sources of ongoing marketing and
advertising. A newspaper or TV ad lasts only a moment, but a website can
be there indefinitely.

= More important than the Yellow Pages? - Fifteen years ago, a Yellow Pages ad was a “must” for
any business. However, in this day and age, having a website is becoming even more important than
having a Yellow Pages ad. If you have a Yellow Pages ad, make sure your website address is prominent.

What is the goal of your website?

For our industry, a website has either of two goals:
1. To get the customer to visit your store.
2. To sell them a product online (e-commerce).

Targeting your market

Before we start, we need to understand what type of market (customers) we are trying to attract. Each
of us has a different type of business with a different type of customer. This is largely determined by our
product, our service and our location.

Define your market — remember 80 percent of your business comes from 20 percent of your customers.
Who are they, where are they from, what are their similarities and what do they want? What is your
demographic?

= What sex are they?

= What age are they?

= What is their income?

= What is their lifestyle?

= Where do they live?

= How computer literate are they?

Studies show that upper income shoppers use an Internet search more than anything else. They also have
more money to spend.

Designing your website
= Get a professional — When it comes to constructing a website for your business, don’'t “do it yourself.”

Get a professional to do it.
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Website essentials
Following is a list of what | consider “website essentials.”
It is amazing how many websites fail to provide this type
of critical information about their businesses.

e Layout - The layout of a good website should be:

“But | can’t afford that!” — And most business owners like you will also be thinking, “There’s no way
| can afford to spend money on an expensive website.” Firstly, it doesn’t need to be expensive.
Secondly, how can you afford not to? Yes, it’s true. Websites cost money. But it can also be far more
expensive not to have one.

= professional

= organized

= |ogical

Scattered links are just messy and hard to navigate.

It must be user-friendly. A good website makes it easy to
navigate and locate information.

About Us - In my opinion, this page is critical. In our
industries, “people buy off people.” Everyone loves

“a story” so tell a small story about how your business started, and really sell the “personal” side of your
business with photos of yourself and your staff. Remember - this is something “the big guys” can’t offer.
Contact Us - Your customer needs to know how to contact you and how to find you. You need to have
your hours of operation, phone numbers, e-mail addresses and street address listed. You need to have
this information listed on every page or, at the least, a “contact us” link with this information on every
page. The best sites also provide a simple map with directions, and don’t forget to include helpful
instructions regarding parking. This will go a long way.

Frequently Asked Questions — We all answer “frequent” questions on a daily basis when running our
businesses, so why not write them down and list them on your website for reference?

10 tips for designing your website

1.

First impressions count - “You don’'t get a second chance to make a first impression.” Because
websites are often a customer’s “first impression” of a company, make sure you “make an impression.”
Consider your business carefully and think about the most impressive aspects of it for your clients. This
may take some time. Is it your store, is it the work you do, or is it you? Whatever is the most impressive
part of your business - this is what you want your potential customers to see first! By focusing on this, you
will make your website memorable!

Keep it simple - A website doesn’t have to be elaborate to be effective. Many people tend to overdo it
when it comes to creating a website, especially if their cousin with an IT degree is creating it, and he
wants to show off by using fancy elements and gimmicks. Effective websites are always simple and not
confusing for the first-time visitor. Avoid pop-ups and giant rollover text boxes. Keep it clean, keep it
uncluttered and just keep it straightforward.

Branding your image — Reinforce your identity. If you don’t have one, you really need a professional
business logo, and then display it clearly on every page. A matching color theme is also advisable.
Pictures are more important than words — When it comes to a website, pictures and images are vital.
Scrapbooking is a very visual medium — more pictures, less words.

Show ideas! - Your customers will appreciate “finished product” ideas, so show applications on how
your products can be used, not just the products themselves. People like to think they are creative, but
most are not — they are just “copiers” — so give them some stimulating ideas that they can copy and then
call their own! Inspire your customers and create a “desire” for your product.

Emphasize your specialties — What does your business specialize in? What do you do better than others?
Make sure you find a way to highlight this in your overall Web design.

Comfort — Make the customer feel comfortable coming into your shop by showing pictures of inside your
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